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Faculty of Social Sciences, Charles University
Vice-dean for Public Relations
2022-present

Faculty of Social Sciences, Charles University
Assistant Professor

2012-present

Centrum pro zjistovani vysledki ve vzdélavani
Expert for French Language Education
2010-2017

Londa, s.r. 0.

Business and Media consultant

2009-201

Renault CR
Distribution Analyst
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Education History

Academic activities, grants, conferences

2024 4EU+ Mini-grant Reframing communication in the
European public sphere: an interdisciplinary approach
2024 4EU+ Mini-grant From Silence to Resilience:
Strengthening institutional communication in the age

of misinformation

2022 Euprera Conference, Vienna, Austria

2022 Erasmus+ Teaching Mobility, Université Paul Valéry
Montpellier

2022 Focus group on Science Communication, Prague
2020-2022 Operational Programme Research,
Development and Education Communication Research of
the Ministry of Education, Youth and Sports in Relation to
Different Groups of Stakeholders

2020-2022 State's Strategic Crisis Communication Readiness:
Lessons Learned from COVID-19

2020 Media literacy Project (with Faculty of Education,
Charles University)

2018 Project for the analytical programme Prospéro

2014 Ph.D. Faculty of Social Sciences, Charles University,

Institute of Communication Studies and Journalism 2018 Université Paul Valéry, Montpellier, academic exchange

(Pragmalinguistic Analysis of Media Text) 2018 Spisovna cestina a jazykova kultura, Olomouc, Czech Republic

2009 PhDr. Faculty of Education, Charles University 2016 Médias numériques et communication électronique, Le Havre,

2008 Master Faculty of Education, Charles University France

2014 International Conference on Strategic Innovative Marketing,

Membership of professional organisations Mad”dLSpvém o o o )
2013 Piilezitosti a vyzvy v cirkevni komunikaci v 21. stoleti, Prague

Linguistic Association of the Czech Republic 2010 Doctoral intership Ecole de hautes études en sociales, Paris,

Circle of Modern Philologists France

Czech Marketing Society

Field Committee of Discourse Linguistics of the ICS
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Languages

Czech: native

English: fluent

French: fluent (DALF C2)
German: beginner



